R J REYNOLDS 
RETAIL PARTNER PROGRAM 
1995 

- Supports our national cigarette category management principles. 

- Rebate payments increase as RJ Reynolds volume increases. 

• A co-marketing fund establishea for account specific promotions. 

COMPLIANCE REQUIREMENTS 

• Two R J Reynolds full margin brands are displayed in self serve positions. 

• R J Reynolds savings or discounted brand is displayed in a price value area. 

• No interior/exterior signs or point of purchase materials other than the individual header message is required. 

• RJR brands are represented in all price tiers as required 

• Provide RJR equal opportunity to place temporary promotional displays not to exceed 28 days in duration. 

• Accept new RJR brands/styles as applicable. 

This program, in its entity, is applicable to dealer locations 

Pegasus 21 

• Maintain the two tier "L" shaped permanent self serve display on the transaction counters located in front of 
the cash register furthest from the window. Display will house two full margin RJR brands. 

• Maintain a non-self serve RJR discount brand display (Doral and/or Monarch) behind the counter. 

Pegasus 21 Alternative 

• Same as above except when a 3' floor module is utilized. The Doral brands will be displayed on this module 
rather than in the non-self serve position. 

Pegasus 21 Retrofit 


• Maintain a two tier, 10 facing, self-serve permanent display on the side of the transaction counter furthest from 
the window. 

• Maintain a non-seif serve RJR discounted display (Doral and/or Monarch). 

Pegasus 21E 

• Maintain two full margin self serve display located by each transaction area. 

• Maintain a non-self serve RJR discounted display (Doral and/or Monarch behind the transaction counter utilizing 
a pack/carton module. 

PAYMENT SCHEDULE 

• Dealer locations must submit cigarette proof of purchases 

• Salary operations velocity reports will be submitted by Fairfax 

• Total cigarette purchases of a minimum of 100 cartons per week. 

• Rebate bracket based on purchases of R J Reynold brands within a range of carton purchases per week - Sal. 
Operations will be chain averaged. 
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CO-MARKETING FUNDS 

• Funds accumulated based on RJR volume per week with a retailer match option. 

• Funds to be used to formulate and distribute account specific promotions. 
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PEGASUS 21E RETROFIT 
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R. J. REYNOLDS TOBACCO COMPANY 
PACK OUTLET RETAIL PARTNERS PROGRAM - BASE CONTRACT 

SELF^ERVICE 

R, J. Reynolds Tobacco Company (RJR) is pleased to announce the following Retail Partners program effective April 1, 1995, 
for retail accounts that meet the following criteria: 

• 51% or more total industry volume sold by the pack 

• 100+ cartons industry brands and minimum of 17 cartons of RJR brands sold per week. 

• Distribution of RJR brands in all price-tiers as required. 

Retailers not meeting the above requirements should discuss alternatives with an RJR Representative. 

PROGRAM ELEMENTS; 

• RJR Full Price pack display in prime position. 

• RJR Full Price pack display in primary selling area. 

• RJR Savings brand pack displayfs) in a primary Savings Brand position. 

ELEMENT REQUIREMENTS ' 

Full Price Displays 

• Display #1 must be located at #1 cash register in primary position as determined by an RJR representative. . 

• Display #2 must be located in primary selling area, in a position agreed upon by an RJR representative. | 

• Both displays must be self-service and may not be obstructed from consumer by competitive displays or other I 

products. I 

Savings Display • 

• Selected display's) must be adequate in size to display and promote ALL RJR Savings Brands designated for display 
by an RJR representative. 

• Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved by an RJR 
representative. 

• Retailer will provide RJR pncing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval of display/advertising types, sizes and locations. 

ADDITIONAL REQUIREMENTS 

• Retailer further agrees to: 

- Display RJR 'Lowest' brands, if applicable 
Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

Provide RJR share of available signage (excluding signage on displays/fixtures) equal to RJR Share of Market. 
Ensure adequate quantity of RJR brands are maintained to minimize out of stock, including brands designated 
for display. 

Accept new RJR brand styles, as requested. 

Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed to RJR dispiays/merchandisers utilized under this agreement. Retailer will 
not permit additional advertising of any kind, including that relating to retailers own products, to be affixed to or 
Interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of this 
agreement 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other 
tobacco companies in all areas at retail, will result in termination of the agreement 

• RJR reserves the right to modify orterminate this agreement after notice to retailer. In the event of failure of 
performance by the retailer, this contract may be terminated by RJR forthwith and without notice, 

PAYMENT 

RJR volume vrill be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer S_per month for performance of all requirements under this agreement 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar 
quarter. Payments will be made for stores rendering full performance during a quarter, and on a pro rata basis for stores 
rendering performance for less than one full quarter, but more than one calendar month. Retailer will not deduct amounts 
due under contract from invoices due RJR. 

Source: 
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R. J. REYNOLDS TOBACCO COMPANY 
PACK OUTLET RETAIL PARTNERS PROGRAM - BASE CONTRACT 

SELF-SERVICE 


Request for Taxpayer Identificalion Number and Certification 

Ft. J. FtcY^wkls Tobacco Companv must backup w/fihhold lax el Uio rale of 31% from payee if Ibe payee fails to prowde R. J. Reyooids Tobacco Company vvftb 
sufficierTt correct informaiion to Issue a Form 1099 to sucn payee for any catenOar year. WHh an individual propnelonnip. this information is the person's individual 
name and either his/her sociai security number (S.S. No.) or the employar identificalion number (EIN) for the proprietorship. In addition to the payee's iodividuai 
nama, the payee may also provide the business name (or the sole propnetorship, provided the individual name is listed before the business name. (Sola propnetora 
may not furnish only Iha business name.) With respect to oocporalioiis. partnerships, aetoles. trusts, and simitar entities, the necessary information is the enuty't 
name and employer klenlification number <EIN) as it appears on iRS Form 5TS (Assignment of Employer IdentlTicatian Number). 

Type of Organization: Corporation X. Sole Praprielor_f>aitnership. Estate, Trust, etc._ 

Is this a corporation exempt (tom backup withholding? Ye.>< No 

P l ea s e use the appropriate line to nil In the name and Taapayer tdentificalion Number; 


Corporation Name PQoftXL OjL (2::-ftPcRRTi :cij ein_ 

or 

Sola Pfoprtelof's Name_ S.S. No. 

Sole Proprietor's Business Name_ EN_ 

or 

Partnership, Estate. Tnisl, etc._ EIN_ 


Address (Number, sireel, and apt. or suita number) 
Address (City, slate, and ZIP code) _ 


Certification; 


Under penalties of perjury, I certify that: 


1. Tha number shown above is my correct taxpayer idantificatioii number (or I am waiting for a number to be isstied to me) and 

2. I am not subject to backup withholding because: (a) I am exampt form backup withholding, or (b) I have not been notHied by the Internal Revenue Servica 
am subject to backup withholdiAo as a result of a failure la report all inleTest or dividends, or (c) tha IRS has notified me that I am no longer subjeet to bedcup 
Mthholding. 

Certification Instnictionc You mutt cross out Hem 2 above rf you have been notified by Ih* IRS lhal you are cunrenlly suiqact lo backup withholding because 
uAdarreporting interest on your lax return. 


Store Name (Please Print) . (O tt 

Street Address S ^aALLot^S RoAb _ 


RJR Account No. 5St3 3S^‘ 
RJR Territory No. •y^4QUQ 


that I 

of 


City/State VA _ Zip Code 

Call Classirication __ _ Branch (If Chain) _ 



vsstj 6 rp.tfoc /2 _Source: httDs://www.ino 
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R. J. REYNOLDS TOBACCO COMPANY 
COMARKETING PROMOTION ACCRUAL CONTRACT - PACK OUTLET 
TOTAL CATEGORY PARTNER 

J, Reynolds Tobacco Company ("R JR") is pleased to announce a Co-MarKeting Promotion Accrual Program. The Co-Marketing Promotion Accrual Program is 
ailable for particioaiing retailers to utilize in promoting selected RJR Full Price Branos ano is designed to allow customization of promotions. Program eligibility is 
^liable to retail stores that meet the following cntena: 

• S t % or more total industry volume by the pack. 

• 10O+ cartons industry branos and minimum of 17 cartons of RJR branos sold per week. 

< Oistnbution of all RJR brartds in ail pnce tiers as reguired. 

• Qualifyirig elements of RJR's Pack Outlet Retail Partners Base Mercnanoising program as designated by an RJR Representative. 

• Everyday Lov«6l Price In all pnce tiers on ail RJR brands. 

RCX3RAM OPTIONS 

ption 1: RJR Co-Marketing Promotion Accntal - monthly accrual based on RJR volume gnd. 

ption 2 : RJR Co-Marketing Promotion Accrual with Retailer/RJR Malcn - monthly accrual wAh additional Retailer/RJR Match funds based on RJR volume gnd. 
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lOGRAM OPTION REQUIREMENTS 


OPTION 1 

• Accnral process will begin on contract signing date if prior to the 15th day of the month. Sign up after the 1 Sth day of the month will start accrual the 
fodcwing month. 

• CoMariwting Promotion Aoenial funds are to be utilized to promote s e lec t ed RJR Full Price Brands as designated by an RJR Representative. 

• PromotkmeimenuwillbaaveiiabletoTotalCategoryPartnerBatthediscretionofRJR. 

• AS promotions require approval by RJR prior to ti npt ement ati on. 

• Retailer reimbutaement will occur as soon as pracbcabls foUowing successful completion of the subject pra-approved RJR Co-Marketing promotion. 

• RJR Promotion Dollar Liability is limited to the allocated doller amount of Co-Marketing Promotkin Accrual as designated by RJR. 

• Co-Marketing Promoticn Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use in the 
Immediately foflowing calendar quarter. 

• Unused funds may be earned ever to the subsequent quarter with prior approval by RJR. 

• Funds not utilized for the designated year may not be earned over to the subsequent year. 

OPTION 2 

• All requirements/benents stated in Option 1 are appticaUe to Option 2. 

• Retailer must provide matching funds in an amount equal to 50% ot Option 1 rate. Retailer match dollars are utilized in the same manrwr as Option 1 
funds end are payabla not later than individuat promotion completion. 

• RJR will provide additkonai funds In an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available 
for use on the same basis as the Option 1 funds. 

AOOmONAL REQUIREMENTS 

• Display size, quenbly. promotionel timeframe, and promoliorMi type wiil be approved by an RJR Representative. 

• Promotional advertising essociated with RJR FuU Price Brands will be affixed to. or above each display, as approved by an RJR RepresentativB. 

• Retailer will not permit advertising of any kind, including that relating to retaiiera own producto, to be affixed to RJR displays (temporary and/or 
permanent) without prior consent of RJR. 

• Retailer agrees to maintain RJR disptaya and signage (tempotiry and/or pennanent) In an unobstructed manner. In the location agreed upon by an 
RJR Represantative. Changes In locatioo of dtspSays, or efrectiveness of display location, will tonnintts this agreement. 

• Retailer will prmida RJR equal opportunity with Ka competitors to place temporary displays and temporary priee/promotion signs as requested by an 
RJR Representative. 

• Retailer further agreee that restricting R JR's ability to dlsfAay, promote or distribute RJR brands, or the ability to compete squatty with other tobacco 
companies in ell areas at retail, wiH result In termination oif this contract. 

• Retailer will permit RJR to make reasonable audits of performance and to Inspect and rotate RJR products. 

• RJR reserves the right to modify or terminate this contract after notice to retailer. In event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

• Should retailer be disqualified under RJR's Retail Partnera Merchandising programs, partidpation in the Co-Marketing Promotion Accrual program will 
be terminated. 

zuest ror Taxpayer identtflcation Number and CertmeaUon 

J. Raynoida Tobacco Conpenyimmbeidwpwkhhokltaai at the raw of 31% from payee k the peyea rails to pfimdaR.J. Reynolds Tob 0 (x» Company Mitisufficiemoorraci 
amotion to iaaua a Form 1099 to such payee for any calendar year. WHh an individual propnatorsbip, this information it the parson's individual name and eilher his/her social 
urky number (S.S. No.) orthe empfoyar identification number <E1N) for the pnipnatotshlp. In addition to the payee's individual name, the payee mey elao pravida the busineaa 
ne for Ihe sole proprietorship, provided the individuai name ■■ listed baforo the businaes name. (Sole ptoprietora may not furtiiah only the buai n eea name.) With respect to 
aorationa. paitnarahipa. eatstas, tniaia, and similar oniitlee, the neoeaaaiy information is the entily'a name and employer ktentiDcalian number (SIN) es it appeara on IRS Form 
i (Assignment of Empiover hfentification Number). 

mptco.goc/t _Source: 
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R. J. REYNOLDS TOBACCO COMPANY 
CO J/IARKETING PROMOTION ACCRUAL CONTRACT - PACK OUTLET 
TOTAL CATEGORY PARTNER 


of Organuation: Corpofalion A.. Soto Piopneior_ Partnefsrup, Estate. Tnjsl. etc. 

ts a corporation exempt trofn OackuD withholding? Yea No_ 

aa« use me appropriate line to nil In the name and Taxpayer identification Number: 


rporetion Name 0n.^oAPnftAT3JS r4 EIN_ 

a Proprietor's Name S.S. No. 

a Propnetof s Business Name EIN 

'tnersnip. Estate. Trust, etc._ EIN 


Address (Number, street, and apt. or suite numoer) 

Address (City, state, and ZIP codel 
lirieatlon: 


i«r penalties of penuty, I certify that: 

The number snown above is my correct taxpayer identifieation number (or I am waiting for a number to be issued to me) and 

I am not subject to backup withholding because; (a) I am exempt lorm backup withholding, or (b) I have not been notified by Ihe Internal Revenue Service that I am subject lo 
backuo withholding as a result of a failure to report all interest or dividends, or (c) Ihe IRS has noUTied me lhal I am no longer subject lo backup wrthhelding. 
tif Icition Insiructlona: You must cross out Item 2 above if you nave been notified by the IRS that you are currenilv subject lo bacsup withholding beceuta of underreporting 
rest on your lax return. 


'e Name (Please Print) 


Q jj C^ftP cAA-nc/a 


It Address 




(State sJA 


RJR AocourtI No. 
RJR Territory No. 
apCode _ 


■ sssr 334 

A^H’QLpO 


Classiftealion 




Bruich (If Chain) 
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